
























Comparison of Commercial Culture and Merchant Spirit  
in the Early Modern Period between Japan and China
―Focusing on Omi Merchants and Shanxi Merchants―
Lang Lang
Abstract
　In order for entrepreneurs to establish management philosophy and management strategy to respond to globaliza-
tion, it is a necessity to study commercial culture and merchant spirit of each development stage in the past. The 
early modern period was an important historical turning point in history that may be said to be the origin of mod-
ern commercial culture. So it is worth studying from Edo period in Japan and Ming-Qing period in China as back-
ground of the times. In this paper, upon this background, the author chose Japanese and Chinese thinkers who had 
great influence on commercial culture in the early modern period, and compared the“asceticism” in respective 
countries which was recognized as the driving force of industrial development and analyzed the merchant spirit of 
representative merchants and traders.
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